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Editor’s Note

After a series of festivities to bid farewell to the Year of Dragon, we are now
welcoming the glamorous coming of the Year of Snake. During the Chinese New Year,
all is new and full of hope. The editing team of JIM would like to avail ourselves of this

opportunity to wish good luck to all our readers in the marvelous Year of the Snake.

In this issue, important elements in an enterprise, such as advertisement
marketing, leaders and entrepreneurial intention, are addressed. In Hungary, Su Chou
Hwey examines the development path and strategy of original equipment
manufactures (OEMs) of Taiwanese IT firms in Europe. Both Professor Chiang and his
team from National Taipei University and Professor Liao’s team from Taoyuan
Innovation Institute of Technology focus on the research of advertisements. The former
explores the impact of TV keyword advertisements on consumers’ searching and
click-through behavior. The latter presents the effect that need for cognition (NFC) has
on sensory appeals advertisements, promoting us further in the understanding of the
subtle relationship between customers and adverts. Professor Chang and his team from
National Taipei University of Technology, surveying the publishing industry, focus on the
relationship among leaders’ risk propensity, transformational leadership and
employees’ innovation behavior. Professor Fan and his teams from Nanhua Univeristy
address the issue of entrepreneurial intentions. Both papers contribute practically to

the management of corporations.

As JIM is now in its tenth year, we also make the resolution to upgrade the
journal to be one of the best in the field. Special thanks go to our members in the
editorial board, reviewers, contributors and readers for their effort and support. We
welcome papers from related fields to bring variety to this journal. The editing team
will also select high-quality papers in innovation and management to share with our
readers. Please do not hesitate to give us your much-valued advice so we can excel

ourselves in the coming years.

Yours truly,
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Michael J. K. Chen, Publisher Maria R. Lee, Editor in Chief
2013.02



